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LIST OF TV-GRAPHICS USED IN 2011 SEASON

$ 0o - 2
ISSF WORLD CUP
DISQUALIFICATION
R - n KLIM VA
PENALTY =2 POINTS
PENALTY=1/POINT ; )
)
| ) x4
ISSFWORLD/CUP
$ ) + -
: #% (
" /
JURYMEMBER $ ) *
. 0 1
$

PENALTY - 2 POINTS

PENALTY - 1 POINT
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3.7 WEBSITE GRAPHICS

WEBSITE MUTEBOARD

WEBSITE FONTS

oRoanizen é@ :’slchﬁl:llA':dEPIONSHIP
iser veaR' oC

WEBSAFE COLOR PALETTE

#000000 #003366 #003399 #CCO0000 #006600 #FFCC33

#333333 #666666 #999999 #CCCCCC

THE LOGO COLOR

Arial Regular
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890R!“§$%&/()=7+*#"-

Arial Bold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890R!“§$%&/()=7+*#-

Verdana Regular
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890B!"8§$%&/()=2+*#"-

Verdana Bold
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890B!"§$% &/ ()=?+*#"-

FONT FAMILY

The ISSF logo should appear at
the top left of web pages.

The logo needs to link to
www.issf-sports.org.

Please use for spot color layouts
the web-safe color palette of the
ISSF only. Use colors white or
light grey for backgrounds.

Make sure that:

* any text on top of another color
is of a sufficient contrast to be
legible

« all additional colors that you
use are also web-safe

Please use the following font-
families in your Cascading Style
Sheets (CSS) for the main body
style:

1. Arial regular and bold.

2. Verdana regular and bold.

3. or any sans-serif typeface.
Please do not use any other font
styles. These font families have
been tested as being the most
legible on-screen fonts to read.
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3.8 SOCIAL NETWORKS

USE OF SOCIAL NETWORKS

You [T2)

T N &

28 | 92
L

2010 Rifle&Pistol WC1 Sydney Highlights - 2010 ISSF WORLD
CUP SERIES

mwchacrel

Hommantare, §hnikche Videos und mehr anzeigen

facebook
- Y You like this.

Like

SOCIAL NETWORKS

Suchen Kategoren  Video hochiaden

[ETHE 5

Konto erstelien  Anmaelcen

=gy | 50m Rifie 3 Positions
Maon - IS5F World Cup
makharrel

S0m Rifie 3 Positions
mm.n ISSF World

Som Rifle Prons Man -
ISSF World Cup
S | bstcharrel

SOm Pistel Maen - ISSF
mu l'.'ll Sories

Z5m Rapid Fire Pistol
Hin 185F World Cup

PERSONA

IS5F SPORTS HUB

Get all of the movies on the
» ISSF YouTube Spons Hub

. Sports Hub

COMMUNITY

facebook

'” Olympic Shooting - ISSF ‘
\\_‘ € Dir gefillt das. |

8,842 Personen gefillt Olympic Shooting - ISSF.

& ilﬂﬂ

Daniel Waleed Manfred Stuart

Sebastian OutdoorRar Bernardo PoPzaa

PROMOTION

Consider both strategic and prac-
tical issues when setting up a
social networking site for a cham-
pionship. Who the site is aimed
at, what kind of information will
be published, who will update the
page, what kind of style will be
used and so on.

For more details please contact
munich@issf-sports.org

It is desirable to have a consis-

tent voice, despite the multiple

users who might be producing

content for a championship social

networking site. To help maintain

consistency:

* Speak in first person plural

* Try to use active words

* Try to maintain a semi-casual
tone, without using slang or
jargon

There are a few simple steps that
can be taken to promote champi-
onship social networking sites in a
subtle but effective way.

* All emails sent from the cham-
pionship should include a
hyperlink to the social network-
ing site(s).

* Any mailings could highlight the
championship’s presence in
the social networking sites.
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ISSF EVENT SPONSORING

ISSF BRANDED EVENTS

It is the purpose of these guide-
lines to ensure a uniform image
of ISSF events and to guarantee
a coordinated appearance of
sponsors, partners, outfitters and
other enterprises involved in ISSF
events on TV, other media and in
public.

The standard specifications for
printed documents, websites,
logo, trademarks and offical event
names must be observed in ad-
vance. Any other rules will apply
from the first offical training day,
until the last award ceremony fol-
lowing the last finals competition
(or including the closing ceremony,
if conducted) of the ISSF event.

These guidelines apply for all
ISSF events, if not explicitly stipu-
lated otherwise.

At present, not all areas of ad-
vertising and advertising means
are economically used at all ISSF
events.
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ISSF RESULTS PROVIDER

ON-SITE STAFF MEMBER

The term “Offical ISSF results pro-
vider” refers to business that may
provide data- and /or results-re-
lated products and/or services as
part of the ISSF event. Only such
business may commercially use
the TV-insert, intended for suitable
advertising, upon authorisation.

The appropriate on-site ISSF staff
member is responsible for having
prohibited advertising media or
advertising means removed before
the beginning of the event and

for them not being erected again
during the event. He/she must —
where possible — coordinate with
the local organizer and/or the ad-
vertising company.

If no agreement can be reached,
the ISSF will decide considering

and interpreting ISSF Advertising
Rules appropriately.
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4.1 COMPETITION VENUE

THE COMPETITION VENUE

The competition venue includes
the qualification ranges, the finals
range and all other competition
related ground surfaces, buildings,
constructions and installations for
hosting the ISSF championship.

Any advertising campaign con-
ducted on occasion of an ISSF
championship must be coordinated
with the respective OC, with the

ISSF TV and advertising contract
partners and with the ISSF. For
boards, flags and other advertis-
ing media, the advertising space
is fix defined. No more than three
(3) boards may be placed in a
row on the Field of Play (FOP) of
the finals range, when TV crew
will be present.

The ISSF TV production crew will
place cameras with a fixed loca-
tion and a basically fixed swivel-
ing range. This area includes the
finals FOP, the shooters presenta-
tion area, the award ceremony
area and the interview area. Uni-
lateral cameras may cover qualifi-
cation rounds.
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FINALS RANGE - RIFLE/PISTOL

A maximum of seven (7) sponsors
and the official ISSF results pro-
vider may be presented — a total
of eight (8) — within the FOP area
of the finals range, where the TV
cameras are fixed installed.

On the final range for rifle and pistol
the national federation is autho-
rized to use advertising space on
the left and right side walls, on the
target line and the firing line for
the advertising of sponsors and
advertising partners.

The total number of sponsors
within the covered range of the
TV cameras remains limited to a
maximum of eight (8).

The respective responsible onsite
ISSF and OC staff member will
determine the order of the spon-
sors. In addition, advertising is
permitted on every wind flag but
only one (1) sponsor may be
used for all.
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4.2 FINALS RANGE RIFLE/PISTOL

FINALS SIDE WALLS

Max. 300cm

SPONSOR 1 SPONSOR 2 -~ Max. 150cm

250cm —

SIDE WALL

Maximum letter size
100cm

SIDE WALLS

Boards may be placed horizontally The size of the letters used is
positioned to the left and to the limited to a maximum height of
right of the athletes. The Banner 100cm.

Boards are restricted to a size of

150cm height and 300cm length Only one (1) logo or trademark
and with a maximum letter size of  combined with one (1) slogan or
100cm. A main sponsor is ableto  photo is permitted for each spon-
double the length to a maximum sor banner.

of 600cm for one (1) board. Maximum three (3) sponsor banner
are permitted on each side wall. m

7>
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BOARDS IN FRONT OF THE AUDIENCE

Max. 120cm

SPONSOR 1

120cm — l

AUDIENCE BOARD

ORGANIZER (‘\ ISSF CHAMPIONSHIP
DISCIPLINE

LOGO \ oy s

ISSF YEAR

80cm ——

COACHES BOARD

AUDIENCE BOARDS

COACHES BOARDS

Boards may be placed horizontally
positioned behind the coaches
zone. The Banner Boards are re-
stricted to a size of 30cm height
and 120cm length with a maxi-
mum letter size of 20cm. Only one
(1) logo or trademark combined
with one (1) slogan or photo is
permitted for each sponsor banner.
Maximum three (3) sponsor banner
are permitted on the boards.

The boards positioned in front of
the coaches zone are reserved for
the ISSF only. These boards will
display the ISSF event logos in a
size of 70cm height and 140cm
length.

SPONSOR 2 — Max. 30cm

Coaches

Board
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4.2 FINALS RANGE RIFLE/PISTOL

SPACE BETWEEN SHOOTING MATS

200cm —

ISSF MAT

SHOOTING MATS

- N
o o
(o) (o]
(7] (7]
= =
(@ (o
o o
(7)) (7]

45cm

SPONSOR 3

—— Max. 150cm

The size of shooting mats, ac-
cording to ISSF Rules is 80cm
width and 200cm length. Its color
is ISSF Dark Blue with an ISSF

brandmark on it.

Alternating a maximum of three
(8) different sponsor marking may
be displayed using each space
between two (2) shooting mats for

one (1) sponsor only.

The material of the sponsor mat
must be equivalent to the material
of the official shooting mat used
and may not exceed the maximum
size of 45cm width and 200cm
length.
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TARGET LINE ABOVE AND UNDERNEATH THE TARGETS
125¢m
SPONSOR 1 SPONSOR 1 PONSOF Max. 50cm
o ® _ 80cm

SPONSOR 2

SPONSOR 2 SPONSOR 2

TARGET WALL

TARGET LINE

CENTER OF THE TEN
for 10m, 25m and 50m targets
140cm height

ABOVE THE TARGET
Advertising banners may be
presented above the targets.
Each banner may not exceed the
maximum size of 50cm height
and 125cm length and letters not
higher than 40cm. At the target
line the sponsor markings are
restricted by the use of neutral
colors.

UNDERNEATH THE TARGET
Advertising banners may be pre-
sented underneath the targets.
Each banner may not exceed the
maximum size of 50cm height and
125cm length. EXEPTION: At the
50m Rifle Prone Men sponsor
markings may be used by a maxi-
mum size of 20cm height and
125cm length (letter size is limited
by a maximum of 15¢cm).
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4.2 FINALS RANGE RIFLE/PISTOL

FIRING POINT

SPONSOR 1
25cm x 10cm

—— 40cm

r..\\ ISSF CHAMPIONSHIP 8
@) sierii

ISSF  YEAR

SPONSOR 1

max. 30cm x 30cm 80cm

SPONSOR 1

max. 50cm x 50cm

BACKSIDE FRONTSIDE

60cm 60cm 40cm

FIRING POINT

In accordance with ISSF Rules |
the firing point numbers must be
shown. The top of this sign may be
used as an advertising area with a
maximum surface of 25cm x 10cm.
The bench or stand of each firing
point is blue colored.
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PUBLIC SCOREBOARD

300cm

SCOREBOARD

FINALS 10M AIR PI
RESULTS - BEF

RUS B Kira KLIMOVA

Kor [ Minjin PARK hoot-Off
KaZ |88 Zauresh BAIBUSSINOVA Shoot-Off
BLR [l Viktoria CHAIKA

Aus B¢ Dina ASPANDIYAROVA

SRB e ZOrana ARUNOVIC

UKR e Olena KOSTEVYCH

Aus 5% Lalita YAUHLEUSKAYA

200cm —

1
2
3
4
5
6
f
]

BROADCASTER PRODUCER

Max. 150cm

SCOREBOARD

Max. 50cm

The official public scoreboard
used for showing the results of
the finals and the international
TV signal during the finals may
display two sponsors, the host
broadcaster and the Producer of
the public scoreboard
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4.2 FINALS RANGE RIFLE/PISTOL

WIND FLAG

SPONSOR

SPONSOR

WIND FLAG

On every wind flag with a size

of 5cm x 40cm (see ISSF Rules
6.3.7.2.1), the delineation marker
separating the shooting lanes

(e.g. T-posts), a sponsor advertising
may be placed with a maximum
size of 70cm?2 and a maximum
letter height of 5cm.
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4.3 FINALS RANGE SHOTGUN

OVERVIEW FINALS RANGE

38,6m

BEEEE

50m

FINALS RANGE SHOTGUN

On the finals range for shotgun the  The total number of sponsors
national federation is authorized to  within the covered range of the TV
use advertising space on the left cameras remains limited to a maxi-
and right side walls, on the high mum of eight (8).

house and the low house for the

advertising of sponsors and adver-

tising partners.
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HIGH HOUSE

LOW HOUSE

——— 200cm

SPONSOR L 300cm
SPONSOR
200cm 200cm
HIGH HOUSE LOW HOUSE

Boards may be placed to the front
side and both sidewalls of the high
house. The Banner Boards are
restricted to a maximum size of
300cm height and 200cm width.
The size of the letters uses is limit-
ed to a maximum height of 250cm.

Boards may be placed to the front
side and both sidewalls of the low
house. The Banner Boards are
restricted to a maximum size of
200cm height and 200cm width.
The size of the letters uses is limit-
ed to a maximum height of 150cm.

Only one (1) logo or trademark
combined with one (1) slogan or
photo is permitted for each spon-
sor banner. Only one (1) sponsor
is permitted on each house.
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4.3 FINALS RANGE SHOTGUN

SIDE WALLS

Max. 400cm

Max. 200
300cm — SPONSOR 1 SPONSOR 2 X em
SIDE WALL
Maximum letter size

150cm

SIDE WALLS

Boards horizontally positioned to
the left and to the right of the ath-
letes. The Banner Boards are re-

stricted to a size of 200cm height
and 400cm length. A main spon-

sor is able to double the length to
a maximum of 800cm for one (1)

board.

The size of the letters used is
limited to a maximum height of
120cm.

Only one (1) logo or trademark
combined with one (1) slogan or
photo is permitted for each sponsor
banner. Maximum three (3) spon-
sor banner are permitted on each
side wall.
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4.4 TV AND MEDIA

200cm

www.organizer-website.com www.issf-sports.org www.organizer-website.com www.issf-sports.org

f.\ ISSF CHAMPIONSHIP
\&

AT DISCIPLINE
CITY, NOC
ISSF YEAR
=
1206m =

“ SPONSOR SPONSOR SPONSOR “

sronson [ seonson |l v [RERERESRMN s-onson

100cm —

INTERVIEW WALL

SPONSOR “ SPONSOR SPONSOR SPONSOR

SPONSO!

“ONSOR

SPONSOR
SPONSOR

SPONSOR

PONSOR

All TV companies conducting inter-  Certain spaces on the interview
views in the mixed zone must use  wall are available to the respective
the mixed zone interview wall. The TV partner in its own area.

width of the mixed zone interview
wall depends on the area of the
mixed zone used for TV broadcast-
ing, and will be decided by the
responsible onsite officials of ISSF
and the OC.
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350cm

250cm —

www.organizer-website.com www.issf-sports.org www.organizer-website.com www.issf-sports.org www.organizer-website.com www.issf-sports.org

ISSF CHAMPIONSHIP

@\
ORCANIZER &J DISCIPLINE

CITY, NOC
ISSF YEAR

SPONSOR “ SPONSOR SPONSOR SPONSOR “ SPONSOR SPONSOR
SPONSOR SPONSOR SPONSOR SPONSOR PO OR SPONSOR
SPONSOR SPONSOR OR “ SPONSOR PO OR 0 OR “

PRESS CONFERENCE WALL

—100cm

The official ISSF event logo must
be displayed on the press confer-
ence wall. The logos of the spon-
sors, partners and oultfitter are
eligible for consideration for this

purpose.
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4.5 AWARD PRESENTATION AREA

AWARD CEREMONY INDIVIDUAL EVENTS

500cm

300cm —

www.organizer-website.com www.issf-sports.org www.organizassgebsite.com www.issf-sports.org www.organizer-website.com www.issf-sports.org

ORGANIZER
LOGO

‘ONSOR

sronson I v | ; sponson

30cm

—— 100cm

360cm

AWARD PRESENTATION AREA

75cm

The advertising wall (behind po- On the award podium the official
dium) at the flower ceremony and  ISSF event logo must be dis-
award ceremony must display the  played. The podium will be pro-
official ISSF event logo. The logos  vided by the OC.

of the sponsors, partners and outfit-

ter are eligible for consideration for

this purpose.
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AWARD CEREMONY TEAM EVENTS

500cm

www.organizer-website.com www.issf-sports.org www.organi, ehsite.com www.issf-sports.org www.organizer-website.com www.issf-sports.org

—— 100cm

SPONSO. SPONSOR
300cm — SPONSOR

SPONSOR

SPONSOR

75cm

360cm
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4.6 BRANDING EXAMPLES
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4.6 BRANDING EXAMPLES
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4.6 BRANDING EXAMPLES

/w.issf-sports.org @(\)rganizer-website.c

ISSF C\ MPI
DISCIPL =
CITY, NO
W YEAR
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INTERNATIONAL SHOOTING SPORT FEDERATION



